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SOLA -

‘A Simple open learning 4Dz

advancement

 SOLA wurde im EU-Programm Erasmus+ (KA2 Strategische
Partnerschaften) eingereicht und genehmigt

o Laufzeit 2014 - 2016
« Das Projekt kombiniert ,green skills* mit ,,|CT-Skills*

» Feststellungen:

» wenig frei verfugbare deutsche Inhalte im Bereich ,nachhaltiger

Tourismus* gibt, welche an die regionalen Bedurfnisse adaptiert werden
konnen

* Ohne Fachautorenteam es schwer ist, eigene Inhalte zu erstellen

» Es schwer ist, in diesem Bereich ftir Online und blended learning
ausgebildete Trainer/innen zu finden

» Es gibt keine europaische Bibliothek nach Sprachen und Schulniveau
* Viele Inhalte nicht EB gerecht

Ein Unternehmen der BBRZ GRUPPE www.bfi-ooe.at



. A Projekiziele 4Dz

Fokus auf Berufsbildung im Bereich Tourismus
» Es soll hier eine Hoherqualifizierung erreicht werden

* Intensive Auseinandersetzung mit dem Themenbereich
,Nachhaltigkeit im Tourismus*

IKT Kompetenzen fur Aus- und Weiterbildung zu vermitteln
Die erstellten Inhalte sind multilingual und einfach zu verandern.

OER (Open Educational Resources) zu produzieren und bereit zu stellen
auf

Entwicklung eines Methodenhandbuches, Guidelines (OER, Webinare,
Kursentwicklung)

Internationaler Austausch der Lehrenden

Online Kurse mit Zertifikat, frei verfligbar auf der Website: http://sola-
project.eu

Ein Unternehmen der BBRZ GRUPPE www.bfi-ooe.at



Y A Vorgehensweise ) | 'Dﬂ

« Konzeption:

— 3 Kurse (Tourism Basics, landlicher Tourismus und CRM) wurden
kollaborativ mit den Partnern fiir den Tourismus erstellt — EQR Niveau
bis 5)

— Wichtig ist die gemeinsame Ausrichtung der Partnerlander (tiber die
Erstellung eines Storyboards) zu Inhalten und Methoden

— Am Ende der jeweiligen Kurse gibt es ein Assessment (unterschiedliche
Tests) und verschiedene Projektarbeiten

— 2/3 Online Kurs (deutsche Autorensoftware, die es ermoglicht e-Content
kollaborativ zu erstellen) und 1/3 blended learning (moodle basierte
Plattform)

— Train the trainer Kurs (Pilottestungen), Erstellung eines Handbuches
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Lernplattform

IDEATeam - Rural touris) Module 1 - Legislation DE

e i o e | e v 0 v
=

Properties

Pages (43)
T AA Page title Lindlicher Tourismus
] Landlicher Tourismus
- [& Urlaub am Bauernhof

) Definition

1 urlaub am Bauernhof 1

[¥] Display in the table of contents

Status None

[ urlaub am Bauernhof 2

[J urlaub am Bauernhof 3 Lock poge permanently:..

- [&» Okologisch ausgerichteter Urlaub am Bauernhof Archive page... &l
b |1 Definition

[J Oko Urlaub am Bauernhof 1

] Oko Urlaub am Bauernhof 2

Okotourismus IS

[ Definition <O
- Okotourismus 1 Modul 1 - Landlicher Tourismus - Legislatur e

-|Z Radfahrtourismus Ruraler Tourismus
] Defi

------ ) Radtourismus 1

n
+ Die Entwicklung von ruralem Torismus steht in enger Verbindung mit der Entwicklung des Landes an sich
7 Hadbors 5 (Erstellung neuer Wander- und Radfahrwege) aber auch mit der Weiterentwicklung und Férderung von

EHGINISHHuS Bauernhéfen.
] Radtourisms 3
+ Landlicher Tourismus beinhaltet verschiedene Formen von Tourismus namlich 'Urlaub am Bauernhof,

& K ti hhatligem Touri ; v : : =
I {Konzeptianvomnac hatfigem Tourtmis 6kologisch ausgerichteter 'Urlaub am Bauernhof und Okotourismus.

] Defini

[ wNachhaltigkeit von landlichem Tourismus 1

n

[ Nachhaltigkeit von landlichem Tourismus 2

[J Nachhaltigkeit von landlichem Tourismus 3

------ 1 wNachhaltigkeit von lanlichem Tourismus 4

- [&7 Tourismus in Osterreich

[ Nachhatligkeit im landlichen Tourismus in 0 1
[ Nachhaltigkeit im landlichen Tourismus in 0 2
Ehrenkodex

|1 Ehrenkodex 1

Symbol explanation

|& Draft |« Final version

& Enabled | Correction necessary
1 Page has comment (% Page is locked
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Datei Bearbeiten Ansicht Favoriten Extras 2 A = L L
i~ B - = mp = Setew Sigherheit = Exras~ i@~ O

e_m Meine Kurse Mein Profil - Home Deutsch (de) -

Login ‘

Wir begleiten dich beim Lernen - mit der e-BFI Lernplattform!

&

Benutzername (E-Mail)

Passwort

~/ Eingelogagt bleiben

( Anmelden )

Passwort vergessen?

b iy r

DEMOKURSE Neue Auszeichnungen

SOLA; Sustainable Touris! H ERZLI c H WI LLKOM M EN AU F D E R E-LEARNI NG Sie haben keine Auszeichnungen.
SOLE: Video - Beispiel -

S — PLATTFORM DES BFI OO

Umweltschutz in Stahlbetrieben Sie bevorzugen eigenstandig, zeit- und ortunabhangig zu lermen. Das BFI bietet Ihnen eine Alternative:

die E-Learning Kurse des BFI erméglichen ihnen Ihre gewahlten Kursinhalte mit interaktiven

Monti d D ti Bauteil e 7
e mAnE e R Nan Saueren Lernmaterialien, Videovortragen und nach Wahl mit individuellem Coaching zu erlernen. Das verschafft

und -guppsn Ihnen einen hoheren Grad an Selbststandigkeit und Unabhangigkeit beim Lernen und spart Ihnen

Der Klimawandel - Beispiel noch dazu Zeit und Kosten.

Einstufungstest Mathematik BRP Noch Fragen? Kontaktieren Sie uns! BFI Serviceline: 0810/004005

Einstufungstest Rechnung ERP >

RIBE -
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http://sola-project.eu

wola-project.eu/en
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wnloads o -~ 0|. 71 50LA - DOWNLOADS x -

Datei  Bearbeiten  Ansichl  Favoriten  Extras 7

- E] - =1 o = Sejte = Sigherheit = Extras = 9' » .
# HOME ABOUT PARTNERSHIP ~ # BLOG ~ CONFERENCE DOWNLOADS ™ LANGUAGE~ \lA
TUUMAL_IVILULEL | £ PUUMAL_IVIVUULEL L bl 21 MUMAL_ VIV LDt £ PUUMAL_IVILULEL Sl £

DE - Intellectual Qutputs (101 ;102 ;103 ; 104 ;
108)

DE - 105 - Course Sustainable Tourism Basics

02 Decembar 2016

DE - 106 - Course Customer Relationship
Management in Sustainable Tourism

This topic contains the Intellectual Outputs below in German: 101 - Quality Guidelines for Open Content Production and Use for Educational
Institutions. 102 - Curmriculum Sustainable Tourism Basics. 103 - Curriculum Customer Relationship Management in Sustainable Tourism 104 -
Curriculum on Rural Sustainable Tourism 108 - Handbook on Methodological, Didactical and Pedagogical Approaches In Distance Learning

IC1.2IF  1022IP IC3ZIF  I04.2IP 108.ZIP

This topic contains the files from the Intellectual Output 5 (Language German): .Basics - Module 1 .Basics - Module 2 .Basics - Module
3 .Basics - Module 4

BASICZMODULEZ1_DE.ZIP BASICZMODULEZ2 DEZIP BASICZMODULEZ3_DE.ZIP BASICZMODULEZ4 DEZIP

This topic contains the files from the Intellectual Output & (Language German). .CRM - Module 1 .CRM - Module 2 .CRM - Module 3 .CRM -
Module 4 .CRM - Module 5

CRM_MODULEZ1_DE ZIP CRM_MODULEZ2 DE.ZIP CRM_MODULEZ3 DE.ZIP CRM_MODULEZ4 DE.ZIP CRM_MODULEZS DE.ZIP

02 Decembar 2016

DE - 107 - Course in Rural Sustainable Tourism

02 December 20168

EN - Intellectual Outputs (101 ;102 ;103 ; 104 ;
108)

02 December 20168

EN - 105 - Course Sustainable Tourism Basics

This topic contains all the files from the Intellectual Output 7 (Language German): .Rural - Module 1 .Rural - Module 2 Rural - Module 3 .Rural -
Meodule 4

RURAL_MODULEZ1_DEZIP  RURAL_MODULEZ2 DE.ZIP RURAL_MODULEZ3 DEZIP  RURAL_MODULEZ4 DE.ZIP

This toplc contains the Intellectual Outputs below in English: 101 - Quality Guidelines for Open Content Production and Use for Educational
Institutions. 102 - Curriculum Sustainable Tourism Basics. 103 - Curriculum Customer Relationship Management in Sustainable Tourism 104 -
Cumiculum on Rural Sustainable Tourism 108 - Handbook on Methodological, Didactical and Pedagogical Approaches in Distance Learning

I01_1_1.2IP  102_1_1.2IP 103_1_1.2IP 104_1.2IP 108_1.2IP

This topic containg the files from the Intellectual Output 5 (Language English): .Basics - Module 1 .Basics - Module 2 .Basics - Module 3 Basics
= Module 4

BASIC_MODULEZ1_EN.ZIP BASIC_MODULEZ2Z_EN.ZIP BASIC_MODULEZ3_EN.ZIP BASIC_MODULEZ4_EN.ZIP

H125% -
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ERASMUS+

Enriching lives, opening minds

@ LEGALISSUES ~ CONTACT US 2 LOGIN  © HELP

SIMPLE OPEN LEARNING ADVANCEMENT

8 Participating countries: 5= 52 22 U8 b we 8 EN
VIEW PROJECT MAP | DOWNLOAD AS POF E

F';ﬂ Start: 01-10-2014 - End: 30-09-2016
E] Project Reference: 2014-1-AT01-KA202-001003
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@ Results

I101:

102:

Qualitatsrichtlinien - DE

v
101: Quality assurance Guideline - EN v
101: Richtlijn - NL ¥
101: Pokyny Pro Zajisteni - CZ Y
I01: Directrices calidad - ES X
101: Linee-guida - IT v
101: Zapewnienie jakosci - PL ¥
101: Manual de Qualidade - PT v
101: Qualitatsrichtlinien fiir Open Educational Resources (OER) - DE Y
101: Quality Assurance Guidelines in Open Educational Resources (OER's)-EN ¥
101: Pokyny pro zajisténi kvality Otevitenych vzdélavacich zdrojd (OERs)-CZ ¥
101: Linee-guida per risorse Open Educational - Risorse didattiche aperte (OERs)
-IT ¥
101: Richtlijn voor kwaliteitsborging voor - NL ¥
I01: Directrices para garantizar la calidad de los Recusos Educatives Abiertos
(REA) - ES v
I01: Zapewnienie jakosci Otwartych Zasobdéw Edukacyjnych (OER/OZE) -
wytyczne - PL ¥
101: Manual de Qualidade para o desenvolvimento de cursos online - PT v
102: Curriculum - Sustainable Tourism BASIC - DE v
I02: Curriculum - Sustainable Tourism BASIC - EN X
102: Curriculum - Sustainable Tourism BASIC - PL ¥
102: Curriculum - Sustainable Tourism BASIC - IT ¥
102: Curriculum - Sustainable Tourism BASIC - NL ¥

¥

Curriculum - Sustainable Tourism BASIC - ES

www.bfi-ooe.at
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The word is never enough.
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This project has been funded with support from the European
Commission. This publication reflects the views only of the author,
and the Commission cannot be held responsible for any use
which may be made of the information contained therein.
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NUTZUNG VON SOZIALEN MEDIEN ZUR DARSTELLUNG VON
KOMPETENZEN UND FERTIGKEITEN IN BEWERBUNGSPROZESSEN

-STUDIE
-TRAINING FUR LERNENDE IN DER BERUFSBILDUNG
-TRAINING FUR LEHRENDE IN DER BERUFSBILDUNG



RESEARCH on good practice on social media
use for

professional development and job identities

DIGI.JOB.ID.

Digital Job ldentities

- Erasmus+

INTRODUCTION

1. Alms and goals

Aim of 101 was to carry out an exploratory study on existing good practices on secial
media use for professional development, job searches and application processes on
European and national levels

The output of this research will serve as a starting point for the development of educational
modules:

« “Training module for young people on social media use” and

+ *Training module for teachers and trainers™.

2. Methods

For conducting the research under 101, the partnership used the following methods:
« Desktop research (101-1)
Interviews (101-2)

On-line survey (101-3)

Data processing

Analysis

Data summarising

Guidelines for implementing the research were prepared by Lead partner fo guide partners
in conducting the research in their own countries.

The following templates were further on used to collect the data:
« Desklop research template questionnaire (101-1)
+ Interview with experts template questionnaire (101-2)
« On-line survey among youngsters (101-3)

The following countries were involved in the research: Austrla, Czech Republic, Italy,
Northern Ireland (UK), Slovenla and Spaln.

The 10 lead pariner then collected all the results, processed, analysed and summarised
the data, providing detailed summary reports separately for 101-1. 101-2 and 101-3, as
well as jolnt summary report with conclusions on all the three.

3. Target groups

Target groups within the research were:
« Pariners themselves (for conducting Deskiop 1esearch 101-1)
+ Experts in different areas related to the research (for responding to Interview
invitation 101-2)

o Experis on social media use, ICT and ICT safety
o Career portal/agency managers, career advisers
= HR managers in big companies
o Labour market experis

Page 4of 18

CONCLUDING REMARKS

Deskiop research, on-line survey among youngsters and interviews with experts showed
that social media are very often used between general population, especially young
people, but mostly not in regard to job search and not for professional purposes.
Youngsters, employers and potential employees are not entirely aware of the importance
of using social media for self-presentation, job searching and recruiting potential
candidates. Most people, who cooperated in surveys agres, that importance of social
media will grow potentially in next years and gain importance between professionals.
Social media are changing the job market and this trend will be continuing.

Survey among youngsters showed, that the majority of young people use social media,
and that the most commonly used social media is YouTube, closely followed by Facebook,
ipedi m, ger, Snapchat and Google+. Other social media are less

frequently used.

Many young people use Facebook, but only few see it as relevant for self-presentation, for
professional use and for work related activities. Very few believe that Facebook can also
be used for recruiting and sharing career related articles. The results regarding the opinion
of respondents on the purpose of business focus networks (Linkedin) are also surprising
as almost half of the respondents did not know what the purpose of these networks is.
Young people are also not aware of the importance of self-presentation and of the impact
of their postings and have low knowledge on data security importance.

Interviews with experts showed, that the existing practices of job search are different in
each country, but many practices are similar. Most frequently used are employment
agencies, job centers, job platiorms, such as info jobs, social network platiorms, corporate
websites, recruiting companies, webpages of companies and organizations, local and
national newspapers, advertising etc. The use of social media is potentially growing in
each country and becoming more and more important in relation fo job search. Experts
recognized Linkedin as the most important tool for job search/professional
use/presentation of skills but it still has its weaknesses. Employers are not sufficiently
aware of the importance of social media, but they often use them to obtain background
information about the job seekers, especially Facebook.

The most important issues that should be addressed in the field of social media are usually
connected with personal safety, and the degree of individual privacy that should be
maintained when exchanging personal information. Similarly it can be pointed out that
social networks significantly contribute to lack of personal contacts and genuine
communication that could be verified with respect to the degree of honesty and truth. As a
result there are still too many opportunities to hide between the fake profiles which are
obviously intended to mislead and abuse people’s trust to some sort of personal
advantage.

Yet, on the other hand, the social media offer a vast economic potential for exchange of
information, practice and applicable knowledge that remains relatively untouched. This is
because the majority of their users still regard them mainly as a source of entertainment
sharing mostly information of low quality, and using them merely as a means of on-line
self-representation diary with photos, music, apps etc. which doesn't have any specific
purpose.

Page 16 of 18




TRAININGSPROGRAMM FUR JUNGE LERNENDE
/ ABSOLVENT/INNEN IN DER BERUFSBILDUNG

Curriculum

Trainingsunerlagen fur 6 Module
Einflihrung
Fahigkeiten, Starken und Kompetenzen erkennen
Online Reputation & Self-Branding
Soziale Medien und Kommunikation
Prasentationstools
Digitale online Lebenslaufe

Fur Lernende / Absolventinnen in der beruflichen Bildung (Altersgruppe: 16 — 24)

Circa 50 Unterrichtseinheiten
EQF level 3
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Datei Bearbeiten Ansicht Favoriten Extras ?
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In this section, you will find the main results - Research studies
of the project: » Curriculum for train the trainers

THE PROJECT PARTNERS DIGIJOBID EDUCATIONAL RESOURCES BEST PRACTICES

It has been divided by countries. There is also a general
one with the synthesis of the different national actions

and the common products created after that.

* Curriculum for an open learning module

GENERAL DEUTSCH SPAIN CURRICULUM DIGIJOBID

Unit 1 - Einfuhrung

* Informationen fiir Trainer
* Prasentation

+ Arbeitsblatter

* Ressourcen

Unit 3 - ,self - branding”, Sicherheit und online Image
* Informationen fir Trainer

* Prasentation

+ Arbeitsblatter Checklist

+ Arbeitsblatter Daten entfernen

* Arbeitsblatter Glossar

* Ressourcen

Unit 2 - Fahigkeiten, Kompetenzen und Starken erkennen und
validieren

= Informationen fur Trainer

* Prasentation

» Arbeitsblatter

* Ressourcen

Unit 4 - Soziale Medien und Kommunikaticn
* Informationen fir Trainer

* Prasentation

» Arbeitsblatter

* Ressourcen



TRAININGSPROGRAMM FUR JUNGE LERNENDE
/ ABSOLVENT/INNEN IN DER BERUFSBILDUNG

Task 1.
UNIT 4 Social Media Communication Fill your professional history on Facebook.
1) Mdentfing tne most important ocial media ahannels used by reoruersicomparies
FpT——
[ e vomamn &
o v e RT @TriBizTech: By the way, most of the SRR S
oo e ot toris «companies here tonight are hiring. Prep
s your resumes for these 50: D. B N
e e e bizjournals com/triangle/news!. . #ribiz50 N N al Job Erasmus+
e et A v o hwts g TR ET P ER—
Pe—
15 it your dream to work # The Walt Disney
Stutios? Apply, oda! 5ot /GOTZDKE o INTRODUCTION
asneyiobs et I S e
M=y ey Social media widely sxpands your potential network. Instead of anly having your friends and family
s [ Crarsirapa e to reach out to as contacts, social media allows you to see the friends and family of all of your
’ connections. You can ses who they are, where they work and how you know them. Social media
[~ R also allows you to make a more personal connection with a polential employer who may not
- recruit on campus or be near your current location. By following them on social media and
interacting with them, you are able to get their attention in a way that you wouldn't previcusly be
e B
The aim of the Social Media Communication unit is to give an insight of which different uses of
Commenta: social media can be implemented by the leamers to design a good digital self-branding strategy.
After the Unit 4 the leamers will be able to identify which social media platiorms are more used by
talent recruiters and companies. |n addition, leamers will choose the two mare suitable social
D. media platforms for their professional sectors and how 1o use it.
- m Erasmus+
Brand’s/Recruiters’ use of social media
STRUCTURE OF THE UNIT

<% SOCIAL

Only 4% of recruiters DONT use social media in the recruiting process.
4% aren't sure, but the 92% of recruiters that do use social media cast a
wider net than ever:

<digijobid.eu>




DigiJoblD Output Learners Feedback - NWRC

Q11 As a result of the training | feel more
confident in how to behave professionally
in social media.

Disagroe

e _

Strongly agree

Petr Smidak
student, budouci obrabét ko
Jkres Bruntal, ¢ bl

Profesni historie
Ea Souhm
J

bez

Kontaki



http://www.digijobid.eu/2016/12/01/digijobid-in-barcelona/
http://www.digijobid.eu/2017/01/10/promote-your-future-job-on-social-media/
http://www.digijobid.eu/2017/01/09/digi-job-id-in-slovenia/
http://www.digijobid.eu/2016/12/07/digi-jo-id-training-in-austria-completed/
http://www.digijobid.eu/2016/11/21/good-news-for-czech-learners/

TRAINING FUR LEHRENDE IN DER
BERUFLICHEN BILDUNG

Table of Contents

DI.GL.JOB Project p
Product archi
Handbook for teachers structure.

UNIT 1 -TITLE
What this unitis for?
How to assess the lesson?
Methodological hints

3 UNITZ-TITLE
3.1 What this unitis for?
3.2 How to assess the lesson?
3.3 Methodological hints

4 UNIT3-TITLE
4.1 What this unitis for?
4.2 How to assess the lesson?
Methodological hints
5 UNIT4_-TITLE 7
5.1 What this unitis for? 7
5.2 How to assess the lesson?
5.3  Methodological hints

6  UNIT5-TITLE

6.1 What this unitis for?

6.2 How to assess the lesson?
Methodological hints

7 UNIT6-TITLE

7.1 What this unitis for?

7.2 How to assess the lesson?..........

7.3 Methodological hints
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‘ Juan Pedregosa

Tips and tricks for Facebook and Twitter: it seemed easy, but ... with Oscar
Mogales Malagon and Edu Bernal

W Kommentieren A Teilen

Petra Drews-Milalkovits hat 5 neue Fotos hinzugeflgt — &= voll
motiviert hier: @ BFI 00.
21. April

Digi.job.id Seminar - mit Leonhard Niederwimmer und Sandra Regele

Ein Seminar zum internationalen Projekt. Social Media in der Arbeitswelt,
Bewerbungstraining, etc....

DIGIL.JOB.ID.

iBlgital Job identitten




4)
BBRZGRUPPE Mehr Projekte 4Lz

« Explain - how to tell what you know well -
http://www.explainwell.eu/explainwell/

e Care for carers — http://www.nwrc.ac.uk/2017/05/24/nwrc-lecturers-work-on-
erasmus-dementia-project/

 DAPPS - Internet (k)ein rechtsfreier Raum - http://datapp.eu/

 Cogame - http://www.cogame.eu/

o Storyteller - http://www.ozara.si/project-management-office/actual-
projects/storyteller-2/

Ein Unternehmen der BBRZ GRUPPE
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http://www.explainwell.eu/explainwell/
http://www.nwrc.ac.uk/2017/05/24/nwrc-lecturers-work-on-erasmus-dementia-project/
http://datapp.eu/
http://www.cogame.eu/
http://www.ozara.si/project-management-office/actual-projects/storyteller-2/
https://bbrz-gruppe.at/en/
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